
Profile of Digital Media Expert

Location: Surat

Qualification required: Full time MBA in Communication or Advertising or Marketing.

Experience required: Minimum 3-5 years of post-qualification (MBA) experience in Digital Media
domain handling content strategy and social media analytics.

Critical skills required:

 Excellent in client relationship and account services.
 Excellent in creation and execution of digital branding strategies and campaign.
 Excellent in English content/copy development.
 Expert in knowing how to communicate client’s voice to the outside world.
 Leadership potential

Roles & Responsibilities:

1. Conceptualization, strategies formulation, execution & analytics of digital media project for
reputed clients.

2. Digital Media Planning, Media Buying and Execution of digital media campaigns.
3. Meeting and liaising with clients to discuss and identify their digital media promotion/

branding / campaign requirements.
4. Working with digital team to devise digital media campaign and strategies that meets the

client's brief and budget.
5. Presentation of the campaign ideas and budget to the client. Negotiating with clients about

the details of campaigns.
6. Hands on content/copy writing.
7. Presenting creative work to clients for approval or modification.
8. Handling budgets, managing campaign costs and invoicing clients.
9. Creating a portfolio of client accounts and monitoring the ongoing activities related to them.
10. Managing, reviewing progress and delivering the clients Digital media projects.
11. Monitoring the effectiveness of campaigns;
12. Conducting meetings with the clients as well as update them about the work progress.
13. Establishing relationships with clients and maintaining and nurturing business relationships

with existing clients.
14. Defining scope of project with client and pitches to bag the project.
15. Responsible for planning & execution of the project.
16. Documentation of client reports.
17. Responsible for posting relevant content and engaging with followers.
18. Engage citizens and other stakeholders on social networking sites.
19. Stay informed about trends and shifts in social media demographics.
20. Online reputation management (ORM) and social listening: Responsible for providing accurate

and apt response to the negative articles/news related to client and other sister concerns of
client after consultation of client.



Company profile:

Nascent Digital, an Ahmedabad based digital agency mainly involved in managing digital marketing
accounts/campaign/ORM/SEO/Social media platforms for its reputed government and corporate
clients. We mainly deal with Port, Power, Pharma, FMCG, Energy, Education etc domains. We do
specialize in the business of providing services like Software design and development, product
planning and development, mobile apps development, datacentre management, datacentre
consultancy and technical support, GIS application development and deployment. We mainly
develop our solutions on PHP, Java, Liferay, Android, iOS, GIS and other Open source technologies.
As of now, Nascent has developed wide ranges of Web and Mobile applications for travelers, book
readers, city traffic, comprehensive apps for conducting Survey and integrated apps for ERP as well as
decision making mobile apps for tourism. We are also developing GIS based web
application/product for urban development authorities and municipal corporations.

Company Website:www.nascentinfo.com

Contact: Prakruti Tundeliya, Executive – Human Resource, +91-79- 4032 1200.


